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INTERNAL BRAND
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Eventive, a distinguished Internal Brand
Management (IBM) company, specializes in
the nuanced art of cultivating and
maintaining a company's brand identity

within its organizational ecosystem.

Internal Brand Management refers to the strategic
opprooch of c1|igning an organization's internal
cu|’rure, vo|ues, and communication with its external
brand image. It is pivotal for companies to engage
in IBM as it fosters consistency, coherence, and
employee alignment with the brand, ultimately

contributing to a strengthened corporate identity.

Eventive, as an Internal Brand Management
company, orchestrates tailored strategies to ensure
that a company's brand resonates effectively within
its internal structures. We focus on cultivating a
cohesive and inspiring orgonizo’riono| culture that

reflects and reinforces the brand's essence.
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Brand

Management ensures a holistic opprooch

Choosing  Eventive for Internal
that encompasses emp|oyee engagement,

communication strategies, and ongoing

monitoring to sofeguord brand integrity.

Our company stands out for its expertise in
translating brand values into actionable

internal initiatives, fostering a sense of pride

and loyalty among employees.

The benefits of entrusting Eventive with
Brand

employee

Internal Management include

enhanced morale, improved
brand representation, and a competitive
edge in the market, as a well-managed
internal brand invariably translates into a

brond

strong and authentic  external

perception.

Companies and individuals partnering with
Eventive for Internal Brand Management
not only receive strategic guidance but
also unlock the po’ren’rio| for sustained

brand

integration of internal and external brand

success through o harmonious

narratives.



WE OFFER YOU

Brand audit and analysis:

Assessing the current state of the brand to iden‘rify s‘rrengfhs, weaknesses, and opportfunities.

Internal culture alignment:

Deve|oping strategies to o|ign the orgonizo‘riono| culture with the brand idenfifyA

Employee engagement programs:

Creating initiatives to ensure employees understand, embrace, and embody the brand values.

Communication strategy:

Crafting effective internal communication plans to consistently convey the brand message.

Training and workshops:

Educating employees on brand guidelines, values, and their role in brand representation.

Brand monitoring:

Implementing systems to monitor and measure internal brand consistency and effectiveness.

Crisis management:

Developing plans to address any internal issues that may impact the brand reputation.

Brand storytelling:

Crcn(fing narratives that resonate with emp|oyees and reinforce the brand iden’ri’ry.

Continuous improvement:

Providing ongoing consultation and adjusfmen’rs to maintain brand o|ignmenf and relevance.
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CONTACT US

Info@eventive.ge
www.eventive.ge
95 Ivovi strect

+995 551 10 15 01




